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▪

▪

▪

▪

▪

+2.6%

+23.3%

• The financial figures above exclude Trade Estates impact from the Retail Home Furnishings (RHF) segment. For comparability purposes, the 
figures above also exclude the impact from Intersport Turkey and The Athlete’s Foot whose sale was completed within FY 2023.

+42.3%
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•

• Real Estate Investments at €498 mil. as of 30/09/24. 

• Net Asset Value at €303.1mil. (€2.52 per share), as of 
30/09/24. 

▪ Net Revenues +66% in 9M ‘24.

▪ FFO at €10.7 mil. in 9M ‘24 up by 65% vs 9M ’23.

•

•

•

+65.6% +62% +21.6%

+138.6% +79.1% +102.7%
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+4.6%

+40.9%
+74.4%

+168%
+129%
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Retail Activity

Trade Estates REIC

➢

➢

1 1

➢

(84.8)

19.8 19.8 3.1

(15.7) (6.0) (1.7)

(0.7)

(6.0)

(86.3)

(197.2)

(24.2)
(8.2)

(2.5) (3.5)
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▪

▪

▪

▪

▪

+2.1%

+40.4% +55.1%
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▪
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▪

+2.9%
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▪

▪

▪

▪

▪

▪

▪

like-for-like 
sales+60% 

Ecommerce 
participation in 
the 1st year of its 
operation

15% 



One of the largest wellness retailers 
in UK and Europe.

2 9

150 years of history 

1,600 stores across 24 countries worldwide.
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Appendix 
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Reconciliation tables between Consolidated Fourlis 
group figures and Fourlis group retail business figures
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Fourlis group - Consolidated

Fourlis group Retail Business

Trade Estates group

Retail Business Sold  ITR/TAF

* Due to IFRS16 adjustments / ** eliminations 3 5
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Trade Estates group

RHF Segment

The financial figures below present the performance of RHF segment excluding Trade Estates impact, that 
is excluding the investments in real estate assets of Trade Estates that are currently consolidated within 
the RHF segment.

*Alternative Performance Measures, as defined in the Management Report of the Board of Directors for 
the period 1/1-30/06/2024.

Home Furnishings business (IKEA stores)
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RSG Segment

Retail Business Sold  ITR/TAF

The financial figures present the performance of RSG segment excluding the impact from the Intersport Turkey 
and The Athlete’s Foot that were sold.

*Alternative Performance Measures, as defined in the Management Report of the Board of Directors for the 
period 1/1-30/06/2024.

Sportswear (Intersport stores) 
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Thank you
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